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PROFESSIONAL SUMMARY
GM Marcomm at Mayapada Hospital Group with 8+ years of experience leading marketing communications strategy across 7 hospitals and 15+ clinics in Indonesia. Proven track record of launching high-impact campaigns, building brand architecture, orchestrating large-scale medical events, and driving digital transformation. Expert in healthcare marketing, brand building, campaign management, PR, and team leadership.
EXPERIENCE
GM Marcomm  |  Mayapada Hospital Group  |  2023 — Present
Lead marketing communications strategy across 7 hospitals and 15+ clinics in Jakarta, Tangerang, Bandung, and Surabaya. Manage 25+ marketing professionals. Key achievements: Oncology Summit launch (1,200+ registrations), MHTG Tower 4 Topping Off PR (40+ media hits), Oncology & Hematology Center launch (IDR 200B+ investment), PERDOKI Jakarta conference (300+ specialists).
Senior Marketing Manager  |  Mayapada Hospital Group  |  2020 — 2023
Led digital transformation and campaign management for hospital network. Built centralized marketing operations across 4 business units. Launched first centralized CRM and marketing automation. Managed IDR 50B+ annual marketing budget. Key projects: Digital patient journey redesign, telemedicine launch campaign, corporate rebrand rollout.
Marketing Manager  |  Mayapada Hospital Group  |  2017 — 2020
Managed brand and digital marketing for flagship hospitals. Launched social media strategy growing followers 400% YoY. Managed agency relationships and creative production. Coordinated 20+ medical events and health talks annually. Established first physician influencer program.
KEY PROJECTS & CAMPAIGNS
Oncology Summit 2026 — Launch Campaign
End-to-end launch campaign. Multi-channel strategy across digital, PR, and medical community outreach. 1,200+ specialist registrations.
Topping Off MHTG Tower 4 — PR & Event
Integrated PR and event orchestration for structural milestone. National media coverage across 40+ outlets. 300+ VIP attendees.
PERDOKI Jakarta 2026 — Medical Conference
Strategic communications and event management for PERDOKI Jakarta. Occupational health focus with 100+ company physicians. Gala dinner for 300+ specialists.
Power Talk MHSB Vol. 2 — Thought Leadership
Medical thought leadership series featuring oncology and cardiac specialists. Multi-city roadshow with digital amplification. 500+ healthcare professionals reached.
Oncology & Hematology Center Launch — MHBD
Integrated launch campaign for new center. Brand architecture, signage system, digital ecosystem, and media relations. IDR 200B+ investment.
MarkPlus Conference 2024 — Speaker
Session on "Healthcare Marketing in the AI Era" with 800+ marketing leaders. Rating 4.8/5.
CORE COMPETENCIES
• Marketing Strategy & Planning  • Campaign Management & Execution  • Brand Building & Architecture  • Event Orchestration & Management  • Digital Marketing & MarTech  • PR & Corporate Communications  • Team Leadership & Development  • Healthcare Marketing & Compliance  
EDUCATION
Bachelor of Marketing / Communications — [University Name]
LANGUAGES
Indonesian (Native)  •  English (Fluent)




